Summary of Brand Experiences, Events and
Sales & Business Developement
Projects held in Europe

Type Project Venue Client

Les Cyclades .
Cereals & Europe AACC International
Conference Center

Spring 2007 Meetin Giract
pring & Montpellier (France)

B2B Exhibitions

Fl Europe (Food Ingredients Europe) Messe - Frankfurt
HI Europe (Health Ingredients 02 - London

Giract
Europe) La Villette - Paris
Vitafoods Palexpo - Geneva
International Trade Center
Fl Europe (Food Ingredients Europe) Messe - Frankfurt and
Giract
Vitafoods Palexpo - Geneva JIMT

Client Acquisition . . . Holmes Place Kensington
Members Wine tasting Evening

Holmes Place Fitness Clubs
(B20) (London)

The Metropole Hotel -
Bi-annual Starch and P

Congresses L Geneva Giract
Derivatives Conferences .
Hotel de la Paix - Geneva

The Kempinski - Geneva
Annual Savory & Flavor P

The Mandarin Hotel - Giract
Conferences

Geneva
Medical Symposias Palais des Congres - Paris Palais des Congres

Crisis management
CRM . . Lausanne CFF
(train station)

. Hunziker
. . . Parc des Bastions
Festivals Swiss Paralympic games and
(Geneva) ) .
Ville de Geneve



Festivals

Fundraising

General
Assemblies

GiTEx Workshops

Innovation

Journalist

E-Mail Marketing

Press
Conference

Product
Launch

Retail
Merchandising

B2Run

World Food Festival

Harmony Marathon for UNICEF

and

Lausanne 20 Kilometers

BCV

Nestlé

Nestlé PTC (Orbe/CH)
Sara Lee (Utrecht/NL)

Unilever CoE (Heilbronn/NL)

VR Pre-market
launch testing

Basketball Club

Aider les enfants

Clo

Mapei

Ramsay hospitals

Dr Haushka

Stade Courtenay
(Lausanne)

Fribourg
Lausanne
Vevey

Geneva and Lausanne

Beaulieu (Lausanne)

Beaulieu (Lausanne)

on-site at the
Headquarters
of each workshop

Lausanne

Lausanne

CHUV

Lausanne Palace Hotel

Company HQ (Sorens)

France

Brig

Sion
Vevey

Infront

Peak Events

The Hunger Project

Top Events

Top Events

Cooples

Giract

UNIL

NzP

Kids Foundation

Lausanne Palace Hotel

Top Events

Group of Private

Investors and medical
Experts

Face Communications



Retail
Merchandising

Retail
Promotion

Sponsoring

Special events

Echinaforce (Dr Vogel)

Menosan

Swisscom

Sun Queen

Cheese promotions
(Vacherin Fribourgeois and
Gruyere cheeses)

Partner Search and
Development

Trianon Client Party

Noél des Enfants
and
Soirée du Personnel

Villars
Fribourg
Les Paccots
Chatel
Lausanne
Geneva

Lausanne

MM Migros
(Morges and Cully)

Lausanne

Chatel countryside
(Fribourg canton)

Client headquarters
(Lausanne)

Face Communications

Proka

Basketball Club Lausanne
(BBC)

Top Events

La Vaudoise Assurances



TEAM MANAGEMENT & ASSEMBLY - SWISS PARALYMPIC GAMES (HUNZIKER)

https://ch.linkedin.com/in/sutterolivier Tel: +41 (0) 78 329 45 03



INTERIOR DESIGN SERVICES - DECLUTTERING/PRODUCT-LISTINGS
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What makes Woodspirits different?
Al Woodsprits we have developed & unigue formuts 10 offer you 8 kearous mnge of teco and bady coam bars. O founden and chiol onmdator,

Bavbarn K Bobo, Is & maodicinal hesbxakst and has used hor skils 1o crsat a range of soaps Ihal am vy stunaing, smoll simply sumpluous and
al, are highly benelicial to the skin. Our sowps are mace using 1 base of focd grad cooonut anc olve ol frich in vitaming and minerals),
alkall and watee. We (e only pure essential Gl for scent, natural pigments for colows, and vanous bolanoals (eg. nsh Moss seawsed, spinding
and o) for style, lexture and acded benafits 1o skin. They are also 100% bisdegradeable

Woodspirits soaps are hand made and hand cut
This spocial cokd process ensures. that all of

o v 0 by-procuct of soag 0. s stirred btk info the soop.
i 4 from mass . or milld 500pS, 10 produce a hard, donsio bar. But ot what cost? Tho memoval of glycerine can moke
Ofher 5065 very drying 1o the siin, while our 1 all of theie iy

loaving tha skin leeing soft, supplo and moishurised.
Woodspirits was also honoured to ba Commended af the New Worman Magazine Beauty Awards for Best New Body Care Product.

Choosing the soap thal's right for your skin's needs
AN of our sops e natueal and mid, Mowover, i your skin s very sensitive, bogin with our Frankinconse & Myrih or Lavender bars, If you niosd  bit
o axtrn holpy 0n slugaish areas, try our exfolating Seawoed Serub, Satad Bar, Zaruibr, Portuguess Broakiast or Rococo. For very dry skin, try Amber
Essence, Aztoca or Marco Polo - al wilh a 100% ole ol base for extra moisture. Like al things natural, our soap wili not kst torwver. Tha cokd
provess maesns hat, on average. our bars wil begin 1o lose some scent and/or cokour three after e o the fight.
Wa do not usa synthasc additives of presenvatives, so the final product provdes a healthier allemative 1o milled scaps - rafhor lke the difference
betveaen fréssh and drie! foods. Indeed, our bars look and smell good anough 10 eal - but we do not recaormmend that you fryl

Woodspirits - food for the skin!
Custom Mack - i adcdition 10 our Woodspieits ine, we ar also able 10 procuce s0aps 1o your companys speciication. These "custom’ soops
can be labeled with your own packaging and branding, making the prochict exclusively yours.
Please note: our Woodspirits fine cannol be relabelled

o
oo nenced

https://ch.linkedin.com/in/sutterolivier

PRODUCT LAUNCH (FRENCH MARKET
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DOWNSTREAM SALES - AIRE DE DECOR

Aire de Décor

RELOOKING INTERIEUR
restructuration des espaces
intérieurs, remodelage
piéce par piéce

HOME ORGANISING
solutions de rangement,
désencombrement et
harmonisation des piéces

4023 340 vy

STYLISME IMMOBILIER
home staging et mise en
état de propriétés pour la
vente ou la location

.

Aire de Décor

www.r2decor.com AGENCEMENT, MOBILIER
idées, plans, conceptions

Tél. +41 21 54 64 234 et conseils pour espaces

el. 4 546 ;

Mob. + 41787350675 fonctionnels

Skype olinswitzerland

Email info@r2decor.com

AIRe DE DEcor

https://ch.linkedin.com/in/sutterolivier Tel: +41 (0) 78 329 45 03



https://ch.linkedin.com/in/sutterolivier

o e

‘otre decoration intérieure commence a &Te dépasses

Le design doit refleter la pratique et 'esthétique mais avant tout, ke bon
design doit principalement sendr les gens.”
Thamas 1. Watson (fondatewr I85)

ous e locataine ]
praprigtaire en recherche de conssils
persarmalisés pour vous sider aec
une  maison, un  bed oy
un apparterment.

Comactezr-nous en wous sendant cu
formudaire ci-dessous.
Un de res spécialistes reviendm wers
WIAE <ans un premier s

‘ous powez nous Sindre  sams
engagement et nouws  soumetine
également une demande
dinformation ou nous faire part
de wofre  projet g ema
o bephone.

Aire de Décor
Chemin de ks Chawmiere 4 Fonmulai

CH - 1090 Lausanne
T 021 546 4234 o
E decori@r2decon.com
1
Mzt
Email ®

Yo measge "

Aicher und camo plus grands

Tel: +41 (0) 78 329 45 03



NEW CLIENT AcQUISITION- ITC/UNITED NATIONS

se00tons | [ IS8T

exported in 2016
with an
export patential ¥ Exporters

Malian Delegation
it ic

Discussions with Malian Delegation of Gum Arabic Exporters
28-30 November 2017
Booth 11.1D91, Fi Europe exhibition, Messe Frankfurt

We are pleased to inform, re-energise and extend renewed impetus to trade, economic and business relations with Mali,
Giract and ITC (International Trade Centre) are organising one-to-one meetings with the visiting Gum Arabic Delegation
from Mali between 28 and 30 November, 2017.

Currently exporting an average of 5600 tons, Mali remains one of the most promising producers of Gum Arabic and,
boasting an inventory of over 60 000 km2 of land ready to be exploited with additional gum plantations it has a potential to
double its outputs and contribute significantly to global unmet demand - estimated at almost double of current global

supply.

The delegation would have a focus on emulsifying, stabilizing, viscous and adhesive properties of its Acacia gum together
with other aspects such as packaging and shelf-life. The planned discussions would extend an ideal opportunity for you to
interact with the Malian representatives - comprised of regional specialists, collectors and exporters.

In view of the significance of the event, may | suggest you join the Delegation for an in-depth discussion at our booth
(11.1D91) and inform us the soonest of a convenient time and day when you are available. We look forward to receiving your
quick response.

Please make sure to mark the event in your diary immediately,
Kind regards,

Olivier Sutter

Senior Consultant

GIRACT

CH-1290 Versoix / Geneva
Switzerland

Tel: +41 22 779 0500
Cell: +41 78 735 0675

Visit us at Booth 11.1D91

ian Nelacation
Gum Arasic

L
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PrRoDUCT WORKSHOPS - NESTLE

GIRACT oo o
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BEAUTY MARKET FRANCE - SALES STRATEGY

Parfums
Fleuri 1 43%
Sucré/gourmand/oriental/ambré 2 29%
Boisé 3 28%

Soins du visage

Anti-age/anti-rides 1 42%

Nourrissants/hydratants 2 36%

Nettoyants 3 22%
Maquillages

Fonds de teint 1 42%

Yeux 2 40%

Soins des levres 3 18%

Soins du corps

Hydratants corps 1 47%
Produits du bain 2 29%
Solaires 3 24%

https://ch.linkedin.com/in/sutterolivier Tel: +41 (0) 78 329 45 03



